GCS (Graphic Communication Science)
HAHS 20

2020. 12. 02.

e FHALA0lE AO|HUL (GCS) BAIHEE



dzf= 5’-|1‘§'rL|7-||O|H A|-O|01

Tldet g2y Aol 8-

g0z g °'XH7r JHor 2 529, (e mgzr 0

(Ar=]atetol HfE*é
Mol (%A%Z’:)%

rot

It

HEE5H 2
X

T L
HEs

JE AHmLIA M
7|70

Ju

h:
o5|S B8t ¢

=

>

shg/dat1-1: greyAg/Ee
27 AJUFol4 $okg B4 4 olrt,

ST} 1-2: Cixpl/A%L/Zeto] O3 oj3E Bistoz
2efe ARLold wisjo] ZiHE oj2e 4 ik

ShE/dat 2-1: Ciel 0j2/A4% S HIEO 2 HojE S

AT = oltk

SHEUT} 2-2: HE oj2/4%2 HEOR HojEE

ST 2-3: 23 01Z/u8E HYoR HolHE
s/ 4 otk
543} 3-1: 1% £72 28 ARUAL Y

BN} 3-2: 221, AN e oo TN

1t
>
0x
=
w
w
-
o
2
0%
i3
Tt
o
=
oo
ot
=2
ofl
8k
23
oz
HE
iy

ST 41 1A R0l wE Bay
B4 02 ofel2 4 9t

S YTt 4-2: 2 ARUA0H MY B ke
YT A WHH B 5 Ar

njo

SHEADE 4-3: 23T AT UA Mo et Ael2RlS

o 5 A
HAZ $UT + A0

&4} 5-1: 2 ARUAO O e ofshE
HEOZ N7 58 AT 4 T,

ST} 5-2: T2 7|90l T oS
MO Wad AUS HEsi) 1o 4 gt

Sjof st ofefE vpge=
o

Fg=d

rHu

Jef=EC|RIUE
oA B =2 (NCS)

I

FHo

Ze| mLIXHE

Je= HerLAold
HIzzx

7|3 Ato|iA

¥a9 B3E
auol 4 MR

EHEIH=sWEE

Ay

73|24

Ol x| 25| =

NE 5% B2

1g 714y




- n_mm_uuamﬂ_ MALJ E_mm% Kr 2 1 u_a:__m
o = or S 351 o or _. @ oF -3
Jo st <1~ o _
m_oﬂ % w oo ml# OF -r xﬂomo_a Eﬂo_i%
— — e = o) — N ol TN
- N K: = ¢ [
o e I T R Wor MW o & g 5RO g o OO
ok W_Lﬂ WO_WIA .__Auﬂ._MH_Elo ...A.ouﬂ ol L._.Al.rrE._oncl_ﬁl
o ot K &l 1T o pr M T X L grR&okodD
Tl KF =T o T o F o =3 K S_ =z g
0 Nl = R TOF o mo ° =& TITHAZD G
2 o= Ul — ol & u m oo =® < g
o0 ml = _WJLI||_ ﬂ_ln_ O — AF = 0 —p
= N = &n F I ) o — B o H@IAO_EnL_._
=3 [ .A._od.._ H__n.._Auo.__Al'_ ._L0|_H__.r_ _n_n.AI _.r_MO X o
5 Bl 3B HoDe | E2R I Fiiadle
o = = o — ol K -
A1 A of o — R H Do o ol T oo Moo o SR
o ™~ < A/ < -~ 2 .__Ml_ 00 = K [Hio ) oo =) ofr = = 80 .
LT H g X< op ¥ 5 oooE W= S o owg B
Iy < 1o E_EWE m E A0 T =0 o] O < D ot W _ g NMHE RS
] B MR T 80 N ¢ O moOoN T g _mg oD
w .ﬂ.u |_NI||_AIH_I_|_ ._7._.0Hr_..AIA_._._._u.__o _H_Ao% %H.W_“_._O_._._._WWO'__N_MO_E
of qLI'.AH_ L|._Oﬂq — m™ N ® |_._.._|ﬂ gu_.A.OLll_I_
% Pamg En o SEgy Lmpd ey T g
- MY o o ol = 57 o orl_& m@igmﬂm%zwﬂ
W ol ﬂuo_.tx_._ = B AT Rl Woma_.:A_wmeo_m._dmﬁomoW%E
_l._..ll_l ~— 1 —_r =l -1 —_ = .
il .|A|_Am |”_Im._rghu_ <F J ™ Jjo 1o ar & KD m_.o m Ol_IﬂM e < Bl ™ ® =
EL o e |5 ol T X C%&Iﬂﬂeﬂﬂﬂ%_udﬁ
® w mRXi w*sH TS 2R RE S M5
T ol RSN @Rz =< jgojor ET Z oo T dg S5y
w5 xEool SRR H_%_ﬂijo_%EIooﬁaom_%%mE
N~ 2 ok — ST U o7 T OR o O o o ® KO = © IR
0 jr K| |_ WO ajo Ll X ™ X I G 7 e I v s T e
uo&ﬁaﬂ%m__j_.& ol ol = © Ky AP ex 2 Lygs g & 2%
ar <0 |7 Al mr ok = ol 1! S WK OmMo g [ u o8 —
—— el o I =
Hhol_ﬁmu*_uji__o% < 2o E JROT o ¢ .E_E@o_iﬂw_ﬂWﬂuo
Oz oF Tl lir o 31| (Eomow D x._o__z__i_u_ﬂmFm_mﬁixwﬁo_zﬂ_u_xm;_u
—]) | ! - T o = = — |l w - N K T ~ .||_|
ok (<! o %I—I.__o or < Rl o = i =) ol obl MH m ww| J4 nNOK %_Aom g © _Aﬂml
8ol ~|H|_ K =R Tor ol A E T A moou DR R s L oKk
T e e me TS Mgz X 8l PRS0 E 9
) _Ax_ﬂaw_uu_/HH_A_ﬂA._m_uaome jor LERMW%_ME@.MHMMW%EA
.. =L _ — —_ o™ = pil F J|._|
Al_ _“_._ﬁ IH ._ﬁ.u. -__O\/h./._ou_ll_H m™ _._._I_WO._ m_._r__/ uI._Hm_.._ o I ..m.o_ A_._m o, W_u T
Oflgr  So|MO& & 0 bl S O ™ ap> M mons so Xegm® oM
Ho [ o = (R [ B0 o gy |Rd =5 or om0 < ORI R M an o Ul W ogo wl B N Ry oD0 M KR
J_Alu_ e W;Lhmml\_.umﬂ_(@a_.hl_n_o&ﬂﬁﬂ_._ill.ﬂt7:._._MW.A_H_._OX.@|EE._o | .
7_ _L____E_ E_ 1 1 1 u
A

|, BM(Brand management) 22 PM(Product Management)

E
[=]

o
[

CI Xt
CIZLQl HE=|AL QAIHSA, 7|8 MM S

|
'

E
[=|

N
o

|
]

M= o7
E
O




, 2

A2

FO{OF 8}, o

O|=5t0{0F

ott,

295t
o —|J__||--
; ghchung@don
ggUk ed
. u)

IH
Ko

Ho
v

K

.A
m mﬂ mﬂ <F (<
= | Ho A Al | Fu M_.
s E E A Ay
7l | ' | = o Ll Ay n
- pal z Ho A _.w:_| =
Jor &l Ao < z =r | =r | =
. mo pal - pal| Mo h e =r | =r
| = | o = Bl &l fo | H Tz = | =
AERE o o = o z 0 e
or| o of A= zd Bl o | Fo | i xl &
wr |OH | =, |5 > 7| & | Mo | Ho z | % <+
| B0 w2 S = o) B ' E ro T |
© Mo | 80 jol = 3 < ES - o o | = o EL
K| RO | 1 |R ol o T | S |E|E BEE
%I | RO IR ) F2 or 1w o o | = - %l
_/O n = - O _H__Hqg _|._O _ . A for - .An_ o
R RS x5 H J_u_ﬂlozon._ﬂm 7|z
Bl = ar < n = oo oSy HIKI|K EAES RS
o o 5l A< = <4 o T K | M o= o |o
N A r molﬁézolAﬂ =1
B T = g1 = = |z |0 = <E <=
jor| o H H =| R0 | | O | o o & 7 5L
= £ AEUET O-lok il
=l | | o1 | (R =0 | 2 |_uww._
= - ok ﬁl%zo|.rm_/|o =
~ == ~ 4 = = [0 o H < m_|u.A| T2
0 - & TR CI
—— — —l_ ¥}
(=] ~ ~ | |
W BN RN [sY = YT
o - o —| -
A - N [qV] [V}
- - (qV] -~
| 7 - T o
dl& = | = <
|~ i« al @ s < S
ol &= ~I~ 4] % —_ o ey <
._O ~ NN |._ 52} ~ <t
s Ho DD 4 — o -
=d Ho| R DD adl ¥ o <
x| & 0| fo| ro ~ g = PN o~
Rl &l | & M| o = | z ~ [T == o3
K| K _|._o (5 I w | il i Py
pal r < - Al o | o Py
{0 pd o | 2 | ol o EIE: [ =
S S pal Ho < |ok|oH ~ A/_ by z i
U °|°|° e e e AR RS
o = | g 7| | | of RN
(1] o %o || o 7| & oH | o OH
= © ﬁzozo(x(ﬁ h| =
o o o paliinadlins dolro| ro = | fo
o o palina A -~ A
- o nalivd] 0 r 0
—Aﬂ o o K. b ._o vl
ae| ™M e o|o K. ! K
jor P S ™ o|o
M| = o . ol ©
oM el as} © ™
on o
go F_._q._ ol M w| = " M |on|m gl o
m._mopmmm(ﬂ z (= W # oH Mo,
w| o | =155 b o7 O ™
o o | m_ K la 1| X ul & & m | =
ﬁoﬁaooomnn_:_ = 3w & oo
=] i _.._ w ol KO H__ o~ i) i =
oz S = s | B arl= | K wr| o°
= ar 2 > o e Mo o ]
= o| H S| @ |z X J0|aK| K | =
T Y M go| = | T Ul % ujr ol
= LY - =N
ol 5|3 1|3 fagnmi w0 | 5
EE IS = ~leo| o m_m HE [} M M.M Eﬁ_ IH u
{F| < ISR Sl 8 = x| ™ o | = <r I7H]
REIRLE: 8 1h Ho
sr 3858 I o - o] o | <
|88 d) S = H | R
al o = Y o NN
T w0 2 S X ol o
pdl U > S |2 AR
(6] N AN <t ol o < ~
- RC N 35 S
< o ~ 51 8 o
2 18< NIEAR S| 8 5
S| = o2 < [=)
Hivits 9 3 -
IR =
o | =
<




6. Wil= s

sz o 4

ST e

Hl 1

DBA2001 ‘75%'5.*%._ ‘Principles of Management

= wit=0Me Zg=tel 7E2X2l A 1, 3y Holer te Lo ool olsHsn,
g 2t ME 2ato] ohet HEE el Aol AlBH Mt AMRlH 71X & RE[EF2
H

= =
7|5t alot Al StatomM ZEo| BalR U BHEM A2 $UslEH £22 Fukt Sk

T

i

fio

o

u

1ok

o>

N oo

This course is designed to provide students with knowledge about elementary concepts of business and
management, practices and changes of business environments, information on business career
opportunities by studying the functional areas of business administration, and principles of business

ethics including corporate social responsibilities and social value of business.
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This course focuses on 2-D computer graphics. Students learn various kinds of effects to present images
using Photoshop and draw simple pictures with [llustrator. With these results basic tasks will be given to
understand Graphic.
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The course aims to explore the primary components, principles, and practices of the marketing
processes. It is designed to examine how marketing functions as an important part in firms, organization,
and society. In the course, students will have an opportunity to be exposed to the major areas of
marketing including consumer behavior, marketing research, marketing strategies, product development,
marketing channel distribution, and marketing communication strategies.
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This course introduces students to problems and analysis related to the design, planning, control, and
improvement of manufacturing and service operations. Broadly speaking, Operations Management
concerns the processes by which work and resources are directed toward the achievement of strategic
objectives. It thus requires a fundamental understanding of organizational strategy, processes, and
resources. Coverage will attempt to balance theory and applications, with an emphasis on "best

practices".
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The aims of this course are understandings of (1) color calibration, (2) the application and methods of
color calibration, (3) the optimization of color management input and output devices, (4) the methods
and data preservation of quality, and (5) process management.
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Any type of printed product can be produced by the planning, printing original making, prepress, press,
postpress process. Here, the prepress process is a process from receiving data to editing and correcting
a printing original, proofing, plate making and color management, and press is a process of producing
products by printing machine. Postpress is also processed to meet the requirements of printed products.
This lesson will study a basic theory of these production processes.
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Packaging is a discipline that keeps products safe, provides convenience and at the same time induces
consumption by satisfying consumers' purchasing needs. Specifically, students learn the overall contents
of the packaging industry and technology, such as improvement of packaging logistics for rationalization
of distribution, consideration of environmental issues of packaging waste, and development of packaging
forms for activating electronic commerce.
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This course covers the comprehensive introduction to the planning process of advertising strategy as
brand communication activities. Morevoer, this course is designed to help students to understand the
strategic advertising planning process, with emphasis on the level of a brand communication strategy.
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This course introduces the theory and practice of computer graphics. In this course, students will learn
the graphics pipeline which generates a two-dimensional image from three-dimensional scene. In
addition, this course deals with various techniques and how to write a graphics program using open
graphics library.
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The objective of this course is to make students to have integrated and strategic perspectives about
management of organizations. Through lectures, case study, class discussions, and exercises, students
develop abilities to analyze market trends and business environments and to make strategic alternatives.
Therefore, this strategy management course encourages students to apply principles and theories learned
from class to real-world context, which in turn improve their abilities to deal with rapidly changing
business environments. At the end of the class, students can recognize the importance of strategies in
terms of organizational competitiveness. The content of this course consists of competitive strategy,
analysis of competitive advantage, and strategy formulation and implementation.
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Discuss fundamental concepts for machine design as a mechanical engineers in terms of analyzing
mechanical components and integrating elements of mechanical systems to fulfill industrial needs.
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This course provides an introduction to the manufacturing process for engineering materials to
understand the fundamentals of technical considerations involved in manufacturing products through a
literature review and maker processes.
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In research, technology and manufacture countless process are encountered which fall
squarely within the scope of colloid and surface chemistry. First, a broad description of the
scope of colloid and surface chemistry and kinds of variables with which they deal are
presented with some illustrative examples. Preparation, characterization, and stability of colloids
(emulsions, aerosols, and other multiphase dispersions) and techniques for determining particle
size, shape, orientation, and charge of particle are introduced. Next, thermodynamics of
interfacial tension and adsorption, and interparticle forces (electrical double layer, vander Weals
attraction, and kinetics of coagulation) which are important in understanding interfacial
phenomena are briefly presented. Finally, different specific phenomena related to colloid and
surface chemistry such as capillary and wetting phenomena, adsorption, electrophoresis and
other electrokinetic phenomena are discussed.
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The relationships between physical and chemical structures and the polymeric properties are
discussed. Polymeric properties include mechanical and thermodynamic properties. Much
concentration is given to transition temperatures.
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Functions of food packaging, food packaging materials/containers, quality changes of packaged foods,
determination of shelf life of packaged foods, food packaging processes, food packaging design, etc.
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Mass transfer/surface chemistry of packaging materials, antimicrobial/antioxidative packaging, edible
coating, biodegradable packaging, modified atmosphere packaging, microwavable packaging, intelligent
packaging-indicators/sensors/RFID-USN based distribution system, etc.
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The capstone design is aimed at improving problem-solving skills by experiencing the entire printing or
packaging process from planning to producing. In addition, team-based learning will help students learn
how to develop creativity, make a team, and foster effective leadership.




